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○ Unintentional Accidents 
○ Risk of STIs and Pregnancy
•Alcohol Dependency 
•Alcoholism 












•Increase the number of alcohol-free 
events offered throughout the year
○ Reds games, zoo trips, movies, 
dinners, weekend trips, retreats 
•Better promotion of on-campus 
resources year round, not just on 
holiday weekends
○ Resources listed in emails
○ HRL promotion
○ Other University Staff
○ Health and Counseling Center
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•It is important to convey an interest 
in preserving the health and safety of 
the students, as opposed to using a 
scare tactic to change behavior. 
Students would be more likely to 
respect authority and drink less 
aggressively if they understand that 
the University cares more about their 
health than getting them in trouble. 
Public Safety: 937-229-2121
Student Escort Service: 937-229-2124
Interviews: 
•UD students reported having 20-30 
drinks per week
○ National Average: Men = 13 Women 
= 4
•Holidays, sporting events, friend’s 
birthdays, hosting visitors, social 
events, and warm weather influence 
students to drink more on any given 
weekend
•Students showed a preference of 
emails sent out during St. Patrick’s 
Day week over other non-holiday 
weekends 
